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Donald A. Norman, Biographical Sketch

Dr. Norman is cofounder of the Nielsen Norman Group, an executive consulting firm that helps companies produce human-centered products and services. He is an advisor and board member to numerous companies and organizations. He is an IDEO Fellow and Distinguished Visiting Professor at KAIST, the Korea Advanced Institute of Science and Technology.

Norman has been Vice President of Apple in charge of the Advanced Technology Group and an executive at both Hewlett Packard and UNext (a distance education company). 

Business Week has listed him as one of the world’s 27 most influential designers. Dr. Norman brings a unique mix of the social sciences and engineering to bear on everyday products. 

At the heart of Norman’s approach is human- and activity-centered design, combining knowledge of cognitive science, engineering, and business with design. In his consulting, he finds that he mostly advises about company strategy and organizational structure, for these are what determine the success of the company. Quite often he finds that the people in the company understand how to make better products, but organizational and strategic issues block progress.
Norman was one of the founders of the Cognitive Science Society and has been chair of the society and editor of its journal, Cognitive Science. He has been a faculty member at Harvard University. He is Prof. Emeritus at the University of California, San Diego (UCSD) and Breed Prof. of Design, Emeritus, at Northwestern University. At UCSD he was founding chair of the Department of Cognitive Science and chair of the Department of Psychology. At Northwestern he was a founder and co-director of the Segal Design Institute and co-director of MMM, a joint MBA and Engineering program by Northwestern’s schools of Management and Engineering that emphasized design and operations. 

He is a member of the National Academy of Engineering and a fellow of the American Academy of Arts and Sciences, the Design Research Society, Human Factors & Ergonomics Society, the American Psychological Association, the American Psychological Society, the Association for Computing Machinery (ACM), and the Cognitive Science Society. He has been a Fellow at the Center for Advanced Studies in the Behavioral Sciences (Stanford). He is a member of the Industrial Designers Society of America and is on the Board of Trustees at IIT’s Institute of Design in Chicago.
Norman received a B.S. degree from MIT and an MS degree from the University of Pennsylvania, both in Electrical Engineering. His doctorate, from the University of Pennsylvania, is in Psychology. He has received honorary degrees from the Delft University of Technology (the Netherlands) and the University of Padua (Italy). 

In 2006, Norman received the Benjamin Franklin Medal in Computer & Cognitive Science from the Franklin Institute (Philadelphia). In 2005, he received the Franklin V. Taylor Award for outstanding contribution to the field of Applied Experimental and Engineering Psychology from the American Psychological Association. In 2002 he received the “Lifetime Achievement Award” from SIGCHI, the professional organization for Computer-Human Interaction and the “Mental Health Award” for contributions to business from Psychology Today.

Dr. Norman was the lead negotiator for Apple in the discussions between the computer and television industries in the development of an Advanced Digital TV system for the United States. 

Dr. Norman has published extensively in journals and books, and is the author or co-author of nineteen books, with translations into nineteen languages, including “The Design of Everyday Things,” and “Things That Make Us Smart.” Business Week called his book “The Invisible Computer” “the bible of ‘post PC' thinking.” His book, “Emotional Design,” marks the transition from usability to aesthetics with an emphasis on well-rounded, cohesive products that look good, work well, and give pride to the owner. His latest book, “Living with Complexity,” argues that complexity is desirable: the role of the designer is to make complex things understandable. He lives in California and can always be found at www.jnd.org .
Donald A. Norman: Bio – 430 Words (Approximate)

Don Norman is a leader in the application of human-centered design. Business Week has listed him as one of the world’s 27 most influential designers. “All design,” says Norman, “whether of a product, a company, a service or an experience is ultimately aimed at satisfying human and societal needs.” This approach requires the application of knowledge of cognitive science, engineering, and business with the skills and knowledge of the design field, helping companies produce products and services that satisfy human and societal needs, both practical and emotional.

Dr. Norman is cofounder of the Nielsen Norman Group, an executive consulting firm that helps companies produce human-centered products and services. Norman serves as an IDEO Fellow and as advisor and board member to numerous companies and non-profit organizations in the area of policy and education, including the Board of Trustees at IIT’s Institute of Design in Chicago. He is a Distinguished Visiting Professor at KAIST, the Korea Advanced Institute of Science and Technology, in the Department of Industrial Design and professor emeritus at both the University of California, San Diego and Northwestern University.

As a consultant to industry, Dr. Norman brings a unique mix of the social sciences and engineering to bear on everyday products. He is cofounder of the Nielsen Norman Group, an executive consulting firm that helps companies produce human-centered products and services. He has been Vice President of Apple in charge of the Advanced Technology Group and an executive at Hewlett Packard. He was President of the Learning Systems division of UNext, a distance education company. He is a fellow of numerous scientific societies. 

He is a member of the National Academy of Engineering and a fellow of many organizations, including the American Academy of Arts and Sciences. He has received the Benjamin Franklin Medal in Computer & Cognitive Science from the Franklin Institute (Philadelphia), honorary degrees from the University of Padova (Italy) and the Technical University of Delft (the Netherlands), the “Lifetime Achievement Award” from SIGCHI, the professional organization for Computer-Human Interaction, the Mental Health award for contributions to Business from Psychology Today, and the Taylor Award for outstanding contribution to the field of Applied Experimental and Engineering Psychology from the American Psychological Association. 

He is well known for his books “The Design of Everyday Things” and “Emotional Design.” Business Week called The Invisible Computer “the bible of the “post PC thinking.” His latest book, “Living with Complexity,” argues that complexity is desirable: the role of the designer is to make complex things understandable. He lives in California, but can always be found at www.jnd.org
Donald A. Norman: Bio -- 285 Words (Approximate)

Don Norman is the champion of human-centered design. Business Week has listed him as one of the world’s 27 most influential designers. “The well-rounded product,” says Norman, “will enhance the heart as well as the mind, being a joy to behold as well as to use.” 

Donald Norman is cofounder of the Nielsen Norman Group, former Vice President of Apple and former executive at Hewlett Packard. Norman serves as an IDEO Fellow and is on company boards and advisory boards. He is Professor Emeritus at the University of California, San Diego, where he served as chair of the Psychology Department and founder and chair of the Cognitive Science Department. At Northwestern University he is the Breed Professor of Design, emeritus and Prof. of EECS, emeritus. He has been Distinguished Visiting Professor of Industrial Design at the Korea Advanced Institute of Science and Technology (KAIST). He has honorary degrees from the University of Padua (Italy) and the Technical University of Delft (the Netherlands), the “Lifetime Achievement Award” from SIGCHI, the professional organization for Computer-Human Interaction, and the Benjamin Franklin Medal in Computer & Cognitive Science from the Franklin Institute (Philadelphia). He is a member of the National Academy of Engineering, and fellow of the American Academy of Arts and Sciences, Association for Computing Machinery, American Psychological Association, Association for Psychological Science, Human Factors & Ergonomics Society, and the Design Research Society. He serves on the Board of Trustees at IIT’s Institute of Design in Chicago.

He is well known for his books “The Design of Everyday Things” and “Emotional Design.” His latest book, “Living with Complexity,” argues that complexity is desirable: the role of the designer is to make complex things understandable. He lives at www.jnd.org.
Don Norman: BIO – 240 Words (Approximate)

Don Norman was recently named by Business Week as "one of the world's most influential designers." His studies and books on design theory coupled with his extensive academic and industry experience help companies produce enjoyable and effective products and services. Norman brings a systems approach to design, arguing that great design must touch every aspect of a company. 
He is well known for his books, including “The Design of Everyday Things” and “Emotional Design”  “The well-rounded product,” says Norman, “will enhance the heart as well as the mind, being a joy to behold as well as to use.” He is the co-founder of the Nielsen Norman Group, an IDEO fellow, a Trustee of IIT’s Institute of Design in Chicago, professor emeritus at Northwestern University and the University of California, San Diego. He has been a Vice President of Apple and an executive at Hewlett Packard. He is a member of the National Academy of Engineering and a fellow of the American Academy of Arts and Sciences. He is one of the founders of CHI and received their Lifetime Achievement award. His book. “Living with Complexity,” argues that the quest for simplicity is misguided because complexity is both good and necessary: our lives are complex, and our tools must match the tasks we do. What we need are things we can understand and master, for once mastered, even complex-looking things are simple. He lives at www.jnd.org
Don Norman: Fun BIO – 190 Words (Approximate)

Don Norman likes the fact that in addition to being named as "one of the world's most influential designers, Business Week has also labeled him a curmudgeon. "Question everything," he argues, "for questioning and debate provides deep understanding.” He is both a businessperson (VP at Apple, Executive at HP and a startup, and member of company boards) and an academic (Harvard, UC San Diego, Northwestern, KAIST). He is a member of the National Academy of Engineering and a fellow of the American Academy of Arts and Sciences. He is co-founder of the Nielsen Norman Group where he helps companies make products more enjoyable, understandable, and profitable. He is an IDEO fellow and a Trustee of IIT’s Institute of Design in Chicago. He is one of the founders of CHI and received their Lifetime Achievement award.
Norman gives frequent keynotes. His books include “Design of Everyday Things” and “Emotional Design.” His newest book, “Living with Complexity,” argues against simplicity. "The world is complex," says Norman, "and our tools must match the world. Moreover, people don’t really want simplicity (no matter what they say), they want understanding." He lives at www.jnd.org

Don Norman: BIO -- 145 Words (Approximate)
Don Norman is cofounder of the Nielsen Norman Group, an IDEO fellow, Trustee of IIT’s Institute of Design (Chicago), and former Vice President of Apple. He is a member of the National Academy of Engineering and a fellow of the American Academy of Arts and Sciences. He is professor emeritus of computer science and design at Northwestern University and professor emeritus of both psychology and cognitive science at the University of California, San Diego. He has been Distinguished Visiting Professor of Industrial Design at Korea’s Advanced Institute of Science & Technology (KAIST). He was awarded the Benjamin Franklin medal in Computer and Cognitive Science, has honorary degrees from the University of Padua (Italy) and the Delft University of Technology (Netherlands). He is author of numerous books, including “Design of Everyday Things,” “Emotional Design,” and “Living with Complexity.” He can be found at www.jnd.org 

Don Norman: BIO – 95  Words – Informal (Approximate)

Don Norman is both a businessperson (VP at Apple, Executive at HP and an academic (Harvard, UC San Diego, Northwestern, KAIST). He is a member of the National Academy of Engineering, an IDEO fellow, and a trustee of IIT’s Institute of design. As co-founder of the Nielsen Norman Group he serves on company boards and helps companies make products more enjoyable, understandable, and profitable. He gives frequent keynotes and is known for his many books including “Design of Everyday Things,” “Emotional Design,” and “Living with Complexity,” which argues against simplicity. He can be found at www.jnd.org
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Don Norman is cofounder of the Nielsen Norman Group and IDEO fellow. He is a member of the National Academy of Engineering, a trustee of IIT’s Institute of design, and former Vice President of Apple Computer. He is Prof. Emeritus at the University of California, San Diego and Northwestern University. He is the author of “The Design of Everyday Things,” “Emotional Design,” and “The Design of Future Things. His latest book is “Living with Complexity. He lives at www.jnd.org.
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